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February 26,  2010 
 
 
To Our  Valued Customers 
 
 
Throughout the pas t twe lve months , we  have exper ienced cont inua l upward  pressure on our  
overal l  product ion and raw mater ia l  costs . We have been very aggress ive in  work ing with our  
suppl iers  to min imize these cos ts .  Concur rent l y ,  we  have worked  d i l igen t ly  on opera t iona l  
eff ic ienc ies, con tinuous improvemen t programs  and internal cost contro l  in i t ia t ives. These  
act iv i t ies  have a l lowed us  to del iver  pr ic ing  s tab i l i ty  to  you  over  the  past  18 months . A t th is  
t ime, the br isk  and continuous escala t ion in  raw mater ia l  costs  over  the past several  months  
has produced the  need  for  us to ra ise pr ices on  most  of  our  produc ts .       
 
Effect ive wi th a l l  sh ipmen ts on Apr i l  1 , 2010 , a l l  cur rent pr ic ing w i l l  increase as out l ined  
below: 
 
 
  Storopack Product  Line                              Increase 
 

� Pelaspan  Pac® EPS Loose Fi l l  Products                5% 
� Airp lus® In f la tab le Produc ts                        7% 
� Paperplus® Paper  Produc ts                      7% 
� Bubblep lus Produc ts                                  9%  
� Mai ler   Products                                         6% 
� PE Foam                                                            9% 

 
    
                                                                                                                                                                         
We thank you for  your  con tinued suppor t and  bus iness.  Your  S toropack sa les pro fess iona l is  
avai lab le to ass is t you in present ing value added product so lu t ions as we l l  as imp lement ing  
th is  increase . 
 
 
Respect fu l ly ,  
 
 
    
John D . Whea ton 
Senior  V ice  Pres iden t,  S trateg ic  Market ing 


